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Client Outline

Founded in 2010, Treehouse kid & craft is a shop and creative
studio with locations in both Athens and Decatur. 
 
Treehouse offers creative classes for children ages 10 months
to 13 years. Classes include Spanish, Kid Activists and Dungeons,
Dragons & Drawing. Class sessions run year-round and are
taught by a variety of instructors.  
 
Treehouse provides ethically made products, many of which
have a deeper meaning. They have everything from books like
"Queer Heroes," to Ruth Bader Ginsburg onesies, to gender
neutral dolls.   
 
Treehouse strives to be an inclusive store that celebrates
creativity in all its forms. 
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Parents of young children
Parents of children ages one to 13 years are constantly looking for tools to help teach their
children. Treehouse should tailor their messaging to this demographic by emphasizing the
lessons its products and classes teach. This demographic is best reached through Instagram
and Facebook. 

 
Profile:
Amy Varner, 31
Communications Specialist, Rock Springs Church
Mother of Jax (6) and Finley (1) 
Likes DIY projects
Mommy blogger
 
 

Grandparents of young children
Grandparents are best known for spoiling their grandchildren. Whether that be through
buying them a new toy or signing them up for a summer camp, Treehouse should highlight
new products and classes when tailoring messaging to grandparents. This demographic is
best reached through Facebook and Treehouse's website. 

 
Profile:
Bonnie Moore, 57
Retired
Grandmother of Austin (20), Isaac (12) and Kalli (3) 
Enjoys taking her grandkids on trips
Likes to swim

 

Children (newborn to 13 years)
While children are not doing the purchasing, they are most directly affected by the products
and classes that Treehouse provides. When tailoring to this audience, Treehouse should
ensure their messaging is simple, fun and colorful. This demographic is best reached through
Instagram and Snapchat. 
 

Profile:
Addison Hyde, 11
Fifth grade student
Likes to play softball
Enjoys acting in school plays
 

 

Target Audiences
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SWOT Analysis
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Strengths Weaknesses

Opportunities Threats

Authenticity
 
Ethical Products
 
Classes teach lessons

 

Collaborations
 
More Engagement
 
Online Store

 
 
 

Social Media
 
Website Traffic
 
Location

 

Competition
 
Changing Industry
 
Political Issues

 
 
 

Strengths and Weakness are internal analyses. These are things
that Treehouse does well, as well as areas they could improve
upon. In contrast, Opportunities and Threats are external
analyses. These are things that Treehouse can leverage to their
advantage, as well areas that could hurt them.



SWOT Analysis

Strengths
- Authenticity: Kristen's personable nature and authenticity are Treehouse’s biggest
asset. She is well-known throughout the community, and she remains involved. 
 
- Ethical products: Treehouse's products stand for something and that resonates with
many people. 
 
- Classes teach lessons: Many of Treehouse's classes teach children valuable lessons.
Dungeons, Dragons & Drawings  provides an outlet  for students to understand and
develop empathy, whereas Kid Activist teaches children the importance of remaining
aware and standing up for what you believe in. 
 

 
Weaknesses
- Social media : Treehouse has a lot of followers on Instagram, and a lot of likes on
Facebook, but not a lot of engagement. Reaching out to influencers as a new form of
marketing is a way to turn this into an opportunity. 
 
- Website traffic: The staff at Treehouse have mentioned that many people that enter
the shop are unaware that they have an online store. Website promotion should be
pushed on other platforms. 
 
-  Location: Treehouse lives on a busy road with a difficult, one-way parking lot. It's not
an individual building and it's not walking distance from downtown.
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SWOT Analysis
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Opportunities 
- Collaborations: While Kristen is immensely involved in the Athens community, there
is still more room for collaboration. Treehouse could partner with reBlossom, another
Athens kids shop. ReBlossom offers classes like Spanish for kids, and a postpartum
depression support class. The companies could do a partnership day where children
attend a Spanish class, while their mothers attend a support group.
 
- More engagement:  This includes adding a poll on an Instagram story, or asking an
open-ended question like, “what do you want to see next month?” This could lead to
an idea for a class, or simply just customers responding with what type of content
they would like to see.
 
- Online store:  Treehouse ships their products internationally for a flat rate of $8.
There is an opportunity to  market this more , hopefully increasing online business.

 
Threats
- Competition: This includes big-box stores like Target and Walmart, most likely with
lower prices. Other local kid stores and bookstores may allow collaboration, but there
is also potential for competitive price wars. 
 
- Changing industry: What kids are asking for for Christmas has changed over the last
few years. Instead of asking for scooters, kids are now asking for AirPods.  
 
- Political issue: Exposing children to divisive social issues such as LGBTQ issues may
rub some parents the wrong way. However, we as a society value strong opinions, so
this could just as easily be a strength.
 
 
 
 



Key Messages
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Raise good humans. 
Treehouse strives to raise good humans. Not just kids;
people of all ages. Through the products and classes
offered, Treehouse is working towards a better
tomorrow.

 
Create inclusive thinkers. 
Treehouse aims to ignite a generation that is accepting
of each other. Treehouse provides resources to keep
children well-informed and fighting for equality. 

 
Inspire community. 
In order to cultivate change, we must work together.
Treehouse hopes to inspire a collaborative and
encouraging spirit. 
 

 

Key Messages serve as an internal resource. These messages
are meant to sum up who they are and what they stand for.
When creating promotional materials, posting on social media
platforms and even speaking to customers, Treehouse should
keep these things in mind. 



Item Descriptions
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Treehouse already has a loyal customer base, so the purpose of this media kit is to help
Kristen, the shop's owner and creative director, elevate her business with more
engagement on her social media channels and more coverage in local media. 

Fact Sheet:
The fact sheet is meant to serve as a resource for potential and current customers. We
want to be clear about who Treehouse is and what they're about. Additionally, the fact
sheet is essential for anyone covering Treehouse. It's equipped with quick facts about
Treehouse's history, contact information and awards won. 
 

Biography:
The biography is another resource for media, but for stories about Kristen. Putting a face
to the company establishes credibility and familiarity. 
 

Media List:
The media list is an internal resource for Treehouse. It explains in detail the five best
outlets to reach out to for coverage, as well as who to contact and how. 
 

News Release:
This is an example of a news release to be sent to local media. Appropriate times to send
a news release include the introduction of a new class, an event that Treehouse is
sponsoring or an anniversary.
 

Pitch:
Justification - This explains why the journalist chosen is a good resource for Treehouse.
 
Pitch - This is an example of a pitch to be sent to a specific journalist, not the outlet itself.
The pitch is meant to convince the journalist to write a story based on our press release,
which would be provided if they agreed.
 

Blog:
This blog has the potential to be displayed on Treehouse's website. It's meant to spark
interest amongst target audiences. 

 
Social Media Plan:
This internal resource is meant to be a comprehensive plan that gives Treehouse ideas for
what to post on two separate platforms - Instagram and Facebook. 

 

Deliverables:



Fact Sheet

 Contact Information
Treehouse kid & craft is a shop and creative

studio founded in 2010 with locations in Athens

and Decatur. We provide classes for children

ages 10 months – 13 years, and ethically

made products for babies, children and the

young at heart.

 

Who We Are

We offer a variety of creative classes that will

leave your little one feeling comfortable and

confident in their own creativity. To see our

calendar and sign up for a class, visit

treehousekidandcraft.com.

 

Founder

@treehousekidandcraft

Address: 815 W. Broad St. STE A 
  Athens, GA 30601

 
Phone: 706.850.8226
 
Email: hello@treehousekidandcraft.com
 
Website: treehousekidandcraft.com
 
Hours: Monday - Saturday: 10 a.m. - 5 p.m.
                                Sunday:    12 p.m. - 4 p.m.

Manager

What We Do

Awards

Kristen Bach

Kristen Hyink

Decatur Location
Address: 533 W Howard Ave Suite A
Decatur, GA 30030
 
Phone: 470-35508305
 
Email: atlanta@treehousekidandcraft.com

Best Creative Classes (2010-19)

Flagpole Athens

 

Best Kids Store (2016) 

Atlanta Magazine 

Decatur Shop Co-owner
Kim Bach

Our Team
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Kristen Bach opened Treehouse Kid & Craft in 2010 with the goal of providing

ethically made products to families. In addition to running her business, Bach

teaches a variety of creative classes to kids in the store.

 

When she's not at Treehouse, Bach teaches a high school program called Teen

Studio at the Georgia Museum of Art.

 

Bach gained her business knowledge working as a pottery studio manager at r.

wood studio from 2004-09. She was responsible for managing orders, finances and

employees.

 

Photo  by  Bai ley  Carreker

K r i s t e n  B a c h

U p d a t e d :  N o v .  1 9 ,  2 0 1 9
B a i l e y  C a r r e k e r

Bach earned her Bachelor of Fine Arts in drawing and painting, Bachelor of Science

and Art in art education and a minor in Spanish from the University of Wisconsin-

Stout all in 2003.

 

Bach also has a photography business; she takes lifestyle photos for kid's companies

like Blabla, Apple Park and r. wood studio. 

Founder  & 
Creat ive  Director
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Biography



Media List
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Media List
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Justifications:

Athens-Oconee Parent Magazine – This free magazine is a valuable resource for Treehouse
because of the audience it reaches. It has a calendar of events, a party list and list of local camps.
During the months of March through June, the magazine features summer camps, which is when
TreeHouse should provide information about their summer creative classes. In July and August,
the magazine features “back-to-school and baby,” which would be the time for TreeHouse to
pitch its school and baby products.
 
Athens Banner-Herald – A longstanding news source in Athens, the Athens Banner-Herald
maintains a loyal following. This outlet is crucial in reaching one of Treehouse’s target audiences
– grandparents of young children. Grandparents are more likely to read a local newspaper that
they’ve been reading for years than a blog post, making Athens-Banner Herald the perfect
choice. Caitlin has written articles such as “New park opens in Athens” and “Thrifty options for
Halloween costumes.” Caitlin would be a good resource to announce a new class or offer ways
to shop local during the holiday season.
 
Atlanta Parent Magazine – This magazine is the perfect outlet for Treehouse Decatur to pitch to.
Like Athens-Oconee Parent, Atlanta Parent reaches an audience of parents who want the best
for their children. This magazine features articles like “Fun Things to Do This Week” and “Good
Stuff! Things We Like.” These are good places to include a class schedule and a mention of
products. Atlanta Baby is an annual issue; this is also a good place to include Treehouse’s
products. 
 
Flagpole Magazine – This free, local magazine is over 30 years old. This has established both
credibility and a loyal following. In addition to the physical copies around Athens, Flagpole is
available online. Its accessibility and loyal following make Flagpole a great outlet to pitch to.
Rosemary has written articles such as “Athens Voices of Truth Choir Celebrates 40 Years of
Gospel and Good Times” and “Local Pups Strut Their Stuff at Fourth Annual Boo-le-Bark.”
Rosemary is a good source to announce Treehouse’s 10-year anniversary next year, as well as
events coming up. 
 
Visit Athens GA Blog – Athens Life Unleashed, the owner of the Visit Athens blog, is located in
the Athens Convention & Visitors Bureau. The visitor’s bureau will plug their blog to visitors and
newcomers who might not know about TreeHouse. Rayna is best to reach out to, because of her
“best of” articles. TreeHouse could pitch a “best kid’s store” or “best creative classes” approach,
encouraging visitors to check out the shop. Rayna could also write a feature story on Kristen,
emphasizing to visitors the authenticity and inclusivity of the store.
 
 



                                                       Bailey Carreker, Public Relations Practitioner

678-972-4476

bailey.carreker@uga.edu

Twitter: @CarrekerBailey

 
 Treehouse kid & craft to launch Dungeons and Dragons class

 

ATHENS, Ga., Sept. 19, 2019 – Treehouse kid & craft is launching their fall schedule of kids’ classes with

a new addition, “Dungeons, Dragons and Drawing.” This class will focus on story and character building.

 

In this new class, children are encouraged to imagine their own stories. In addition to playing the iconic

Dungeons & Dragons board game, participants will explore artistic creation, role-playing and storytelling. 

 

“Role-playing is an opportunity for us to experience life through someone else’s shoes,” said Kristen Bach,

founder and creative director of Treehouse. “This class will provide a means for students to understand and

develop empathy.” 

 

D&D is a fantasy role-playing board game created in 1974. Players guide their heroes through a custom

story including battles, treasure quests and rescue missions. The board game has made its way into current

shows such as “Big Bang Theory,” “Stranger Things,” and “Rick and Morty.” Treehouse is using this

recent resurgence as an opportunity to teach children the value of imagination and teamwork. 

 

In addition to the D&D class, Treehouse will be offering Spanish, Kid Activist and Homeschool Art during

the fall session. 

 

To learn more about Treehouse and the available fall classes, please visit treehousekidandcraft.com.

 

About Treehouse:

Treehouse kid & craft is a shop and creative studio founded in 2010 with locations in Athens and Decatur.

We provide classes for children ages 10 months – 13 years, and ethically made products for babies, children

and the young at heart. For more information, visit treehousekidandcraft.com. Find us on Facebook,

Instagram and Twitter @treehousekidandcraft.

 

###

 

News Release
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Pitch
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Sarah Danis, Managing Editor at Athens-Oconee Parent Magazine

editor@athensparent.com, linkedin.com/in/sarah-danis

 

Sarah has a consistent “Show & Tell” section in the magazine, providing familiarity from her

readers. She gives insight about current books and baby products; Treehouse carries both. Sarah

has written articles like “Camp Kesem – with open arms” and “25 baby & toddler must-haves.”

Treehouse should pitch a feature on their creative summer classes to Sarah.

 

This family oriented, free magazine reaches the same audience that Treehouse is targeting.

Treehouse not only focuses on creativity in their classes, but valuable lessons to teach children.

The magazine’s audience is reading to learn how to better their children’s lives; they will want to

know about the classes Treehouse offers. 

 

 

Justification:



Pitch

To: editor@athensparent.com

Cc: 

Subject: Article Opportunity – Treehouse kid & craft to launch D&D class

From: bailey.carreker@uga.edu

 

Hi Sarah: 

 

The readers of Athens-Oconee Parent Magazine will want to take their children to Treehouse after

reading an article on our new class – “Dungeons, Dragons and Drawing.”

 

In the magazine’s “Back to School and Baby” issue, highlighting this class as an after-school

opportunity will prove useful for parents looking to enhance their children’s creativity. D&D

fosters a community like no other. Players are required to work together, and envision themselves

in someone else’s shoes, teaching them the value of empathy. 

 

Kristen Bach, owner and creative director, would love to sit down with you to discuss her passion

for the class. If you have any questions about the company or the current classes we offer, please

email me at bailey.carreker@uga.edu.

 

I will call you Thursday morning to follow up, but please reach out to me sooner if you are

interested. 

 

Thank you,

 

Bailey Carreker

Public Relations Practitioner

W: baileycarreker.com
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Blog
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Kristen brings her accepting and innovative attitude to the forefront of Treehouse. As a parent,

Kristen places an emphasis on providing healthy products for her children. Because of this,

Kristen supplies ethically made products at Treehouse. Her favorite product is called “Holdie

Folk dolls.” These individually sold dolls allow you to create your own family, instead of buying

the most commonly sold white, nuclear family. In addition to showing children that they can

have a doll family that looks like theirs, it shows them the limitless combinations of what the

word family can mean.

 

“Children are impressionable, and if we can teach them that there isn’t just one family make-up,

then we should,” said Kristen. “Growing up is hard enough; children should not be made to feel

bad about their family, or where they come from. Having products that normalize same-sex

and biracial couples, as well as adopted and stepchildren, can cultivate a more accepting

group of children.”

 

On top of her push for inclusivity, Kristen advocates for social justice through the products she

offers at Treehouse. “If You’re Going to a March” is a children’s book all about activism. “Brilliant

Ideas by Wonderful Women” is a collection of inventions by women. “The GayBCs” is an

identity book complete with LGBTQ+ vocabulary. Treehouse’s inclusion of these products

displays Kristen’s want to shape the minds of the children who enter her store. By introducing

children to different lifestyles and ideas, it opens their minds, and they become more inclusive

as a result.

Raising Good Humans: How a Small Business Owner is Using
Her Passions to Improve Her Community

As the owner and creative director of Treehouse kid & craft, Kristen Bach wears many hats.

When asked what her deepest passion was, Kristen replied, “I just want to raise good

humans.” From this passion spurs the decisions Kristen makes for her business, as well as

her immense community involvement. From creating new classes to collaborating with

other local businesses, Kristen is always looking for ways to better her community.

https://us.olliella.com/collections/holdie-folk
https://treehousekidandcraft.com/


Blog
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On top of their line of products, Treehouse offers classes for children ages 10 months to 13

years. Classes include Kid Activist, Spanish and Baby Art Exploration. Treehouse just

launched a new class in their fall session, “Dungeons, Dragons and Drawing.” With a focus

on character building and storytelling, children get the chance to collaborate and role-

play while playing the classic board game. This class gives children the opportunity to

imagine any version of themselves they wish.

 

“Role-playing is an opportunity for us to experience life through someone else’s shoes,”

said Kristen. “This class will provide a means for students to understand and develop

empathy.” 

 

The teacher of the class acts as the “dungeon master,” and oversees the map that the

children build together. This class is part of a series, so over time the map grows, along

with the personality and interests of each child’s fantasy character. Children are given the

opportunity to create complex characters, which teaches children that, in real life, people

may not be exactly what they seem.

 

“The way the kids are learning this game is inclusive of all abilities and genders, and I love

that,” said Kristen.

Kristen encourages collaboration not only between children, but between children and

adults. Treehouse hosts an annual artist market in December called “Handmade

Hollyday.” Outside vendors are participants, while children create and sell their own art. 

 

“People come together to bond over music, art and food, all while supporting small

businesses,” said Kristen. 

 

This year, the event will be Sunday, Dec. 8, at Starlite Showroom in Athens. There will be

over 20 local vendors and seven child artists.

https://treehousekidandcraft.com/products/athens-dungeons-dragons-and-drawing-session-iii?_pos=1&_sid=c9c00eb56&_ss=r
https://treehousekidandcraft.com/products/hollyday-athens-vender-payment?_pos=2&_sid=fc5d83ad7&_ss=r


Blog
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Kristen’s collaborative spirit is not just around the holidays. Every summer, Kristen hosts a

food truck camp to help children learn about hard work and organization. At last year’s

camp, Rashe Malcom, a local vendor, taught a cooking class as a guest teacher. The

children made and sold tacos, then chose to donate all the money they made to Rashe’s

nonprofit,

 

Most importantly, Kristen encourages inclusive thinking at home. At just nine, Maypop,

Kristen’s eldest child, is an activist for the LGBTQ+ community. An avid participant in Pride,

Maypop wants to travel around to different festivals. 

 

“I recently dragged Maypop to a ‘Mom’s for gun control’ rally,” said Kristen. “Hearing her

complain about the heat gave me a childhood flashback. My mom used to drag me to

around to different activism events, rain or shine. I want to instill the same desire for social

justice that my mom instilled in me.” 

   The Culinary Kitchen. The Culinary Kitchen provides opportunities for small and 

local businesses to sell their products, as well as learn sustainable business practices.

 

“I absolutely love seeing their excitement when everything comes together,” said Kristen.

In November, Kristen collaborated with reBlossom Mama and Baby Shop and Brave and

Kind Bookshop in Decatur for “Neighborhood Toy Store Day.” This nationwide event

reminds people to support their community by shopping local. 

Kristen’s celebration of her community is evident not only in her business, but in her

personal life as well. Kristen serves on the board at Sweet Olive Farm Animal Rescue, an

animal sanctuary housing over 300 farm and exotic animals. Kristen is a co-chair; she

assists with functionality, fundraising and animal care.

https://treehousekidandcraft.com/products/food-truck-camp-athens?_pos=2&_sid=3759298d3&_ss=r
https://www.athenspride.org/
https://www.culinarykitchenathens.com/
https://www.prnewswire.com/news-releases/shop-local-and-celebrate-neighborhood-toy-store-day-nationwide-on-november-9-300942472.html
https://sweetolivefarm.org/


Blog
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Whether it be through her supply of ethically made products or the classes offered at

Treehouse, Kristen stands up for what she believes. Kristen is teaching children the

importance of empathy and acceptance, no doubt inspiring their parents in the process.

 

Raising good humans. That’s all Kristen wants to do. It’s one thing to say you want to see

change, but Kristen fights for it. Through Treehouse, Kristen is shaping the minds of both

the children who play with their products and the parents who are exposed to the

meaning behind them. Kristen is impacting her community through service and activism,

and I cannot wait to see what she does next.  

 

Be sure to check out Hollyday Sunday, Dec. 8 in Athens, and Sunday, Dec. 15 in Decatur!

 

 

 

https://treehousekidandcraft.com/products/hollyday-athens-vender-payment?_pos=2&_sid=fc5d83ad7&_ss=r
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Platform 1: Instagram

Goal/Strategy: Our goal for Instagram is to facilitate more engagement
on each individual post. Treehouse already has a large number of
followers, 7,393, but we want to see more likes and comments on each
post. The proposed plan is to try something new for Treehouse that’s
specific to Instagram – an Instagram story takeover. This is a familiar
concept for frequent Instagram users, usually taking place over the
course of a single day. 
 
Rationale: Instagram is a strictly visual platform, requiring little effort to
process its content. This makes it easy to keep children with short
attention spans engaged. If a child is not on Instagram, it’s likely that a
parent or grandparent will show the child posts that might interest them.
Instagram is user-friendly, and widely used from children to grandparents,
making our target audience easily accessible.
 
Target Audience: Parents of young children are the primary target
audiences, but it is expected that children will see the content as well. 
 



Video Description: Instagram story takeover to be controlled by “Dungeon
Master” in D&D class. The Dungeon Master will start by introducing themselves
and explaining a little bit about the class. This should be a short, front-facing
video. Example script: “Good afternoon young heroes. My name is Dungeon
Master Kristen and I will be guiding you on today’s adventure. I have brought with
me 9 brave souls who will take part in our journey. Stay tuned for a behind the
scenes look at what our heroes are accomplishing in today’s Dungeons, Dragons
and Drawing class.” The Instagram story should then continue with a walkthrough
of the class and its elements.
 
Display Screen: Dungeon Master should include a location tag pinned to the top
of the video that says, “Treehouse kid and craft.” A gif of an animated dragon can
be added in one of the bottom corners. Include #DDD.
 
Approach: This will be a good resource for parents who may be unaware of the
class. Seeing a behind the scenes look at the class can ease uncertainty. Hearing
the animated voice of the Dungeon Master will show parents the liveliness and
creativity that D&D facilitates. 
 
Anticipated Posting Dates: Any D&D class, Fridays of session two (Oct. 14 – Dec.
20, 4-5:30 p.m.).
 
Side Notes: Dungeon Master should obtain consent from parent/guardian of
each child present in D&D class if there is potential for social content to be
captured. 
 
DDD = Dungeons, Dragons and Drawing
 
Parents should be encouraged to tag photos taken in this class with #DDD. 
 
If stories are taken on multiple days, consider including a highlight with all #DDD
content.

 

Social Media Plan

Post 1:
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Social Media Plan

Post 2:

Image Description: Dungeon Master will take a close-up picture of the D&D
setup. The picture should include the players’ character sheets, die and Dungeon
Master setup.
 
Caption: Our heroes are fighting an army of evil sorcerers! Beware of flying orbs! 
#DDD // Join us Fridays at 4. Visit treehousekidandcraft.com for more info. 
 
Approach: This post will hit a nostalgic chord in the parents who are lovers of
D&D. Seeing the game will bring back fond memories of how the game made
them feel, and the connections they made with fellow players. 
 
Anticipated Posting Dates: Any D&D class, Fridays of session two (Oct. 14 – Dec.
20, 4-5:30 p.m.).
 
Side Notes: Image from Unsplash. 
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Social Media Plan

Post 3:

Instagram Live Description: Instagram live should include children roleplaying
and solving a challenge during a DDD class. Instagram live can last up to 30
minutes. This should be enough time for people to see that Treehouse is live, and
log in to watch. Point of view should be as an observant of the class. 
 
Caption: N/A
 
Approach: This post will give parents a look at what their children would be
doing in any given class of the D&D series. Parents will enjoy seeing their child
engaged and collaborating with other children. 
 
Anticipated Posting Dates: Any D&D class, Fridays of session two (Oct. 14 – Dec.
20, 4-5:30 p.m.).
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Caption: “Planning your next family trip? Check out @treehouse.explores on
Instagram for some inspiration.”
 
Approach: The purpose of this post is to plug Treehouse’s other Instagram
account: @treehouse.explores. This account features a behind the scenes look at
Kristen’s family and their adventures. This account already gets good
engagement, but it doesn’t have many followers. Promoting it on a platform with
a large following, like Facebook, will boost engagement even more. 
 
Anticipated Posting Dates: Any time is appropriate for this content, as long as it’s
not interfering with promotional materials about an upcoming event at
Treehouse.
 

 

Social Media Plan

Post 4:
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Social Media Plan

Post 5:

Caption: Calling all lovers of fantasy, dragons and treasure...
We need YOU to join our team’s quest to greatness!
 
Dungeons, Dragons and Drawing:
WHEN: Fridays from Oct. 14 to Dec. 20
WHERE: Treehouse Athens
TIME: 4-5:30 p.m.
 
More information: www.treehousekidandcraft.com
 
Approach: The purpose of this post is to inform customers of a new class, or
serve as a reminder that a new class session is about to begin. 
 
Anticipated Posting Dates: The post should correspond with the introduction of
a new class, or right before the next class session starts. 
 
Side Notes: Image created in Canva. 
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Social Media Plan
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Platform 2: Facebook

Goal/Strategy: Our goal for Facebook is also to facilitate more
engagement on each individual post. Treehouse already has a large
number of likes, 3,658, but we want to see more comments and shares for
each post. The most successful posts thus far have been of Kristen, and
posts talking about the history of Treehouse. The proposed plan is to
integrate more of these successful posts, as well as try out a few new
ideas. 
 
Rationale: Facebook is not limited to a specific type of content. There is
room for still pictures, how-to videos, articles and live streams. This
provides flexibility in the content that Treehouse can produce. Facebook
is user-friendly and mostly used by adults, which makes our target
audience easily accessible.
 
Target Audience: Parents and grandparents of young children are the
target audiences.
 



Social Media Plan

Post 1:

 
Caption: “I recently dragged Maypop to a ‘Mom’s for gun control’ rally, Hearing
her complain about the heat gave me a childhood flashback. My mom used to
drag me to around to different activism events, rain or shine. I want to instill the
same desire for social justice that my mom instilled in me" - Kristen //
#BTSSunday 
 
Approach: The goal is to depict Kristen as an involved community member, not
just a business owner. 
 
Anticipated Posting Dates: Any time is appropriate for this content, as long as it’s
not interfering with promotional materials about an upcoming event at
Treehouse.
 
Side Notes: BTS = behind the scenes
 
Consider posting a personal story from a staff member every Sunday. 
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Social Media Plan

Post 2:

 
 
Caption: Saturday mornings = spending time with my girls. #MomsOfTreehouse
 
Approach: The purpose of this post is to show the maternal side of Kristen,
something every mother should be able to connect with. Again, we want to show
that Kristen is more than just a business owner. 
 
Anticipated Posting Dates: Any time is appropriate for this content, as long as it’s
not interfering with promotional materials about an upcoming event at
Treehouse.
 
Side Notes: It is a hope that after a few posts are made with the hashtag
"MomsOfTreehouse," customers will begin to join in on the trend.
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Social Media Plan

Post 3:

 
 
Facebook Live Description: This live video can be the unboxing of any product
at Treehouse with a deeper meaning, or one that Kristen connects to. Kristen
should start the video by explaining that they just received this specific product,
and that she wanted to give her customers a first look. There is also opportunity
for a giveaway prize. The video should last for no more than 30 minutes. Kristen
should be sitting at her craft table, and the camera should be opposite her.
 
Example Script: “Hi everyone! We just got our first shipment of Holdie Folk dolls,
and I wanted to give you a first look. *cuts open packaging, pulls out dolls* These
individually sold dolls allow you to create your own family, however you like! The
first person to share this video can come in and pick out a family for free.”
 
Approach: The purpose of this post is to show that Treehouse carries products
that mean something. Having a regular unboxing on Facebook Live will show that
Treehouse stays current and is frequently updating its selection. 
 
Anticipated Posting Dates: Any time is appropriate for this content, as long as it’s
not interfering with promotional materials about an upcoming event at
Treehouse. If planning on continuing this style of post, try to do it at the same
time each month.
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Social Media Plan

Post 4:

 
 
Caption: N/A
 
Approach: The purpose of this post is to generate buzz about a new session
starting. Facebook is how we best reach our target audiences of parents and
grandparents. They're most like to share the post, or respond with "interested."
 
Anticipated Posting Dates: The event post should correspond with the
introduction of a new class, or right before the next class session starts. 
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Social Media Plan

Post 5:

 
 
Caption: These RBG onesies are our favorite item this month! Who are some
activists you love? Let us know in the comments below!
 
Approach: The purpose of this post is to display a current product being offered
at Treehouse, as well as prompt engagement. Ideally, viewers will comment their
favorite activists. If a pattern emerges, we can look for a product that includes
that figure. 
 
Anticipated Posting Dates: Any time is appropriate for this content, as long as it’s
not interfering with promotional materials about an upcoming event at
Treehouse.
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Bach, K (2019, Sept. 18) Personal Interview. 
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Varner, Amy. "Turkey day tradition #VarnerFam #Turkeys." Instagram, Nov. 28, 2019, 

https://www.instagram.com/p/B5ay_dBpKi5/.
 
Moore, Bonnie. Facebook, July 8, 2018. https://www.facebook.com/photo.php?
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Social Media Plan:
Treehouse.explores. "Mérida, Yucatán Mexico - we have gotten a lot of questions about 

how Mérida is. We really enjoyed it! It is the Capital of the Yucatán and also the
biggest city in the area. It is about a 3-3 1/2 hours drive from Cancun but the city also
has an international airport. There were a lot of great restaurants, young hip folks,
shopping, and it’s an easy city to walk around and explore. If you feel like day trips,
there are some incredible Cenotes within an hours drive of the city. They also have a
hectic, tight, local market to buy anything you need including some incredible food. I
think Mérida is the perfect city in Mexico if you want an easy somewhat metropolitan
experience. It would be great for people that want to start traveling but are still a little
apprehensive or nervous about it. Plus there are some very cheap places to stay, very 
close to the city center. Check it!" Instagram, March 23, 2018.
https://www.instagram.com/p/BgqhsUjgG-M/

 
Treehousekidandcraft. "These two tiny humans are everything to us. They make our lives 

so full and complete. We love working at the shop but being a mom is hands down
the best job in the world.Happy Mother’s Day y’all! We have met thousands of
amazing mamas in our shops and want to wish you all the happiest of days!"
Instagram, May 12, 2019. https://www.instagram.com/p/BxXc0d5BJAf/

 



Closing

I would like to personally thank Kristen Bach and everyone at
Treehouse for their availability and helpfulness in the creation of
this media kit.
 
This kit was created under the supervision of Tom Cullen for
ADPR5920, Public Relations Communication, at the University of
Georgia. 
 
Unless otherwise specified, the photos in this kit were taken by
Bailey Carreker.
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